Public Relations

Hear ye, hear ye-we’re building a community-built playground!

Community members involved in this area will keep the playground in the public eye using media outlets to 
· announce individual events,

· ask for help, 
· thank supporters and volunteers, 
· provide correct information.  
The PR team will create buzz throughout the community by radio, newspaper articles and press releases, television, this team will also be responsible for flyers, posters, programs, brochures, etc.  T-shirts, brochures, working with school newspapers, donated lawn signs may be ways of reaching out.  Creativity and thinking outside the ordinary is welcome!!  
Website

One of the first tasks will be to work with a web designer to create (and maintain) a website for the project.  The website will be used for things like:
· playground updates, 

· fundraiser information, 

· volunteer sign-up sheets, 

· donation recognition.

This committee will work closely with all others, not least of all the children’s committee.  A hand-written thank you note from a child for a donation, for example, helps the community remember what the project is really about.

Possible Activities Prior to Design Day:
Another of the first jobs of the PR committee will be to spread the word about Design Day.  Some activities beyond notifying newspapers about the event might include alerting TV reporters that one of the best opportunities for videotaping will occur around 11:30 when the children circle around the designer as he/she works on the schematic design.  You might persuade a local radio station to broadcast live from the school, with on-air interviews of children and other participants.  
2 Chairpersons Needed:  Meeting with every news director in town and establishing a good working rapport with them will be a good start.  Persistence and good follow-through are key.  Some experience in media would be helpful.  Having graphic design abilities or connections with graphic designers is also a plus.

